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PROPOSAL

THE PROBLEM

Negative stigmas around tattooing persist today.
Anything from associations with rebelliousness to
associations with gang and criminal activity, this art
form and the people who wear it are often written
off as unprofessional.

Individual expression is incredibly important in both
a personal and cultural context. Stereotypes around
the ways people express themselves should be
respectfully and clearly challenged.

DESIGN OPPORTUNITY

Tattoos have been around for centuries and a great
deal of history and changing culture has gone into
the resulting reputation they have today. Exploring
this history, encouraging mindful thought about this
practice, and creating a space to celebrate this art
form is the design oppurtunity here. An exhibit that

is both interactive and thoughtful is an oppurtunity
to tackle these negative stigmas without forcing a
specific way to think onto the viewers.



PROPOSAL

THESIS STATEMENT

Rethink is an exhibition that educates on the
history and experience of tattoos to challenge
negative stigmas and celebrate an art form.
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RESEARCH

METHODS

SURVEY SURVEY RESULTS

Using a simple Google form survey, | asked various
tattoo experience related questions to the general
population. People with and without tattoos were
encouraged to take the survey to gain both
guantitative and some gualitative data.



RESEARCH

METHODS

SECONDARY SOURCES

Written on the Body, The Tattoo in European and
American History « Caplan, Jane

Bodies of Inscription: A Cultural History of the Modern
Tattoo Community « Margo DeMello

Bodies of Subversion: A Secret History of Women and
Tattoo, 3rd Edition « Margot Mifflin

These sources were used to get a factual, evidence
based historical timeline together detailing

the history of tattooing. This history includes

design changes, social changes, and technical
developments traced from 3000 BC to today.

From these sources, | created a summary of 7
centuries of tattoo history, tracking the social impact
along the way as it changed.



RESEARCH

KEY FINDINGS & ANALYSIS

VISUAL EXPERIENCE

Any exhibit discussing a visual
medium needs to incorporate eye
catching elements and examples of
the medium discussed. Emphasizing
the visual nature of tattoos to be
observed, studied, and understood
is crucial for viewers to rethink their
opinions on tattoos as is my goal.

PERSONAL EXPERIENCE

Tattoos are inherently personal to
the people who get them. From

the process of choosing a design,
the meaning lbehind it, and the act
of getting one, this is a personal
expression of individuality. | want to
have a balance of emphasizing the
subjective nature of tattoo with the
objective understanding of an art.

COMMUNITY EXPERIENCE

As an exhibit that is meant to
challenge people's negative stigmas,
space to invite discussion is crucial.
Sharing thoughts and debating
opinions is important for people to
begin rethinking aspects of tattooing
so this exhibit needs to encourage
sharing the experience with a group.



RESEARCH

PERSONAS

JANE

AGE: 26

- Interested in tattoo history

- Has many tattoos

- Does not know about tattoo
history and is here to learn

- Has a positive opinion on tattoos
and has experienced negative
stereotyping

- Excited to engage in sharing
personal experiences

MARK

AGE: 35

- Enjoys museum experiences

- Does not have any tattoos

- Values social history and norms

- Has a negative opinion on
tattoos, unprofessional

- Excited to observe, willing to
keep an open mind

CONNER

AGE: 17

- Interested in tattoos as art

- Enjoys museum experiences

- Does not have any tattoos

- Has a neutral opinion on tattoos

- Excited to engage in
conversation & understanding
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BRAND

DESIGN PRINCIPLES MOOD BOARD

EDUCATIONAL

Informing viewers through text,
images, and interaction.

ENGAGING

Connecting viewers with the information
through designed interactions.

THOUGHT PROVOKING

Encourage viewers to expand
their understanding of tattoos

TIME HONORED

Create an experience based on
respect for an art form and its history.



BRAND

LOGOMARK

The logomark developed with inspiration from other
exhibit wordmarks. The work rethink is broken into
three portions, rethink’ to emphasize the message
of the exhibit; ‘think’ to encourage reconsiderations;
and ‘ink’ to nod to the exhibit's content.
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BRAND

FONT & COLORS

Poppins

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqgrstuvwxyz

Mikela

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz

PT19-3953
Sodalite Blue

PT 17-0529
Cardamom Seed

PT19-1650
Biking Red

PT 19-1245
Arabian Spice

PT19-0419
Rifle Green

PT 15-1062
Gold Fusion

PT 19-1663
Ribbon Red

PT12-0913
Alesan

The color choices are meant to align
with the aforementioned design
principles and the feel. Sophisticated,
balanced, and eye catching these
colors work to create an effective
narrative. These colors also reflect
the originally developed pigments
for the first color tattoos. The

richness & boldness of the colors
emulates tattoo style.

Tints / 80 50 20
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DEVELOPMENTS

EXHIBIT PLAN

The layout of the exhibit is crucial to structuring a \ /900, ‘3000’
narrative for the viewers coming through. | knew | 7800, S ceectt . §
wanted to create a natural flow between timeline
walls that allowed them to stand on their own, but o °
still emphasize their belonging to a group. The spiral o
curved shape of the wall arrangements allows for 1700's
a bit of the next wall to be seen while observing the

previous one, encouraging a forward flow. :

The structure of the timeline and the benches in
the center of the room leads one directly into the
second section, continuing the structured narrative.

NARRATIVE D

Experience

LEARN —» OBSERVE —P» EXPERIENCE




BRAND

IDEATIONS

PATTERNS

The patterns for this project are used in various
ways on the exhibit walls, both front and back. They
are intended to reflect the chaos and geometry of
tattoo design through history while using elements
of different tattoo designs. These patterns can be
used in any colors both as focal points and at lower
opacity as accents.

ICONS

o=

These icons reflect the logomark and are used for
navigation from timeline wall to timeline wall.

_
@l
= Gl & B =
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FINAL DESIGN

EXHIBIT WALLS
INTRODUCTION

This wall sets the stage for the exhibit, presenting the
brand and hinting at patterns, images, and colors to
come on the following walls.



FINAL DESIGN

EXHIBIT WALLS
TIMELINE

These wallls are presenting varieties of information,
visual, textual, and social. They are sized and
arranged to optimize viewer understanding but also
freedom to discover the wall in whichever directions
they chose, the information is comprehensive.



FINAL DESIGN

EXHIBIT WALLS

INTERACTION

This wall has two main sections to interact with.

The first involves responding and writing your own
answers to the most successful questions from my
survey. This wall is large to allow multiple people to
stand at it and facilitate discussion amongst groups.
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FINAL DESIGN

FURTHUR APPLICATIONS

SIGNAGE

As with many special exhibits, merchandise should
e considered. The focus for this exhibit is signage
and t=shirts to direct and encourage the guests to
carry the message of the exhibit with them.

An Exploration of Tattoo




FINAL DESIGN

T-SHIRTS
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THE END rethink

thank
you!
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