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To create a digital platform targeting young black adults 
to educate and stimulate conversations about mental 
wellness to help break stigmas around mental illness 
within the black community.

Initial thesis statement
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Research objectives & strategies
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Objectives

Secondary research

Research approach

1. The cause

2. The people

3. The present

My thesis focuses on breaking the mental health stigma 
within young black adults. There are so many ways to 
tackle this problem but I had to immerse myself deeper 
into the issue to create a focused solution.

What is causing the mental health stigma within the community?

Why are these conversations not normalized?

What are their thoughts on mental health?

What are their experiences?

Primary research

Read and watch multiple videos and articles to help me get 
a general understanding of what mental health is. Along 
with the issues the black community faces.

Looked at what platforms are currently in the 
mental health realm and what oppurtunites 
were present that I could fill.

Interviewed therapists and young black adults 
based on specific goals.

What solutions are currently out there?

What opportunities are available when tackling this issue?



Articles & videos
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I read 12 articles and 4 videos 



Qualitative interviews
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Total of 2 Ohio State University 
Therapist’s interviewed.

8 young black adults interviewed. Particpant and therapist 
interviews were analysized 
and then summarized.



Interview Insights
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Problems Insights

Stigma comes from a variety of things , lack 
of knowledge, families conceptualization on 
mental health, your environment, etc.

“Once you get the Community talking. You can 
create change, you can inspire action.”

There is a chance for someone who wants to 
reach out and a listener to educate themselves.

There is a space for education and an 
oppurtunity to create a safe place.People have a fear of judgement when trying 

to reach out.

People think they would be misunderstood and do not 
know how to verbalize how they are feeling.

Do not want to burden others and do not believe other 
people care about their issues.



Competitve analysis
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View of S.W.O.T analysis

Other apps analyzed include:

Talkspace
Longwalks
Gather app
The Safe Place
Therapy for Black Girls
Silvercloud



Persona
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Frustrations

GoalsJosh Kingsley • Age: 23
(The sharer)

Background
Josh is a full-time college student who also works a 
part-time job on the weekends. His time is consumed 
mostly by school or work so he does not have much 
time for himself. Josh has years of built-up stress 
due to his occupations and lack of self-care. He has 
considered talking to his family and friends but does 
not know what is holding him back and continues to 
tell himself, “No one else would care”, and “I have to 
keep grinding”.

• Feeling stressed and overwhelmed from occupations.

• Does not know how to articulate his feelings.

• Feels like no one else would care.

• Fear of being vulnerable to his close ones.

• Wants to open up to close ones.

• Wants to reduce stress and emotional disorders.

• Wants to be understood.

• Wants to be able to speak normally about his feelings.



Persona
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Frustrations

Goals
Naomi Kingsley • Age: 19
(The listener/reach out)

Background
Josh is a full-time college student who also works a 
part-time job on the weekends. His time is consumed 
mostly by school or work so he does not have much 
time for himself. Josh has years of built-up stress 
due to his occupations and lack of self-care. He has 
considered talking to his family and friends but does 
not know what is holding him back and continues to 
tell himself, “No one else would care”, and “I have to 
keep grinding”.

• Conflicted on how to reach speak to her brother.

• Does not know where to get the information to 
help him.

• Does not want to damage their relationship.

• Wants to be there for her brother.

• Wants to know how she can get 
Josh to open up.

• Wants to learn more about what 
maybe causing him to be distant.



How might we & pivot
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After my research I used the How might we to 
come up with as many solutions as possible.

As I was creating solutions came across that my ideas 
are leading to a product that was too broad and relied on 
things outside my control. From here I took a step back 
and created a problem statement to help narrow my focus 
towards creating a product.



Problem statement

Overview AppBrand

Talking about mental health is challenging for young black adults because 
some were not educated or developed misconceptions. This is a problem 
because certain opening up scenarios can lead to an experience that 
makes the individual feel misunderstood or unheard, potentially resulting 
in constantly suppressing emotions. Repeatedly repressing emotions can 
negatively affect the mind and body. Young black adults need a platform or 
resource that prepares them for this conversation.



Helping young black adults educate 
themselves on mental health while 
normalizing mental health conversations.

Final thesis statement
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The basis of healing Is connectedness so getting 
the community to have the conversation 
surrounding mental health is extremely important 
because what it does it normalizes it places is 
in your everyday lexicon so you can have the 
conversation, it just becomes normal.

-Audia Fraley, M.S.Ed., LPC

Once you get the Community talking. You 
can create change, you can inspire action.

-Darreon Greer, Sr., Ph.D.

Thesis background

Statistics

Therapist quotes

63% of African Americans 
believed depression was a 
personal weakness.

31% believed that depression 
was a health problem.

Other studies have found that the Black 
community is more inclined to say that 
mental illness is associated with shame 
and embarrassment. Individuals and 
families in the Black community are also 
more likely to hide the illness.

“ ““ “
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Culturally sensitive + Accepting

Human

My platform will aim to encourage 
connection to external support outside 
of the app. 

Evidence based

Designers can not replace clinical 
knowledge with effective UI. My 
platform will only provide evidence-
based information and resources.

Painless

Design principles

Learning in the app will integrate the 
factors of the black experience and cultural 
competence that always keeps the black 
community and their individual experiences 
in mind. My platform will create a safe 
place for the user to be themself.

My platform will follow accessibility guidelines 
and aim to not frustrate or complicate things 
for users. Someone suffering from a mental 
disorder may have trouble navigating or using 
a device so my design must keep that in mind. 
Minimizing all steps that require making 
choices is another great way to create a more 
welcoming service.
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Brand identity
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Mood board
Brand mission

We are focused on positively reshaping the idea of 
mental health in the black community. We aim to 
create a safe social environment, create a connection 
to mental health education, and normalize mental 
health conversations in the black community.

Brand persona

Cordial (warm and friendly)

Supportive

Positive

Trustworthy

Relatable

Brand tone

We will communicate with you as if we are 
the most empathetic person you know



ambit
Gambit definition- A remark made to open or 
direct a conversation.

* A device, action or opening remark, typically 
one entailing a degree of risk, that is calcuated 
to gain an advantage.

Visual & wordmark

Black variant White variantPrimary colors

Wordmark

Filson soft bold

#FFFFFF

Opacity: 100%, 90%, 75% 
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Poppins Lato

Brand elements
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Medium Medium

Bold Bold

Extra bold Heavy

Navigation buttons

Additional buttons

Typography Iconography
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#E7E7E7#246ee3 #222222#35df90#ffde20 #6c757d



Social media ads

Gambit Twitter ad

Gambit Facebook ad
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Gambit poster

Bus stop ad
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Comments page

Site map

Learn Discuss Bookmark Profile

Topic

All resources

Modules

Module pages

Comments page

Module resources

Course completion

Discussion topic Search Settings

Course stats

Community stats

FilterSearch

Filter

Threads

Onboarding
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Screens that were designed.



Onboarding page

Problem

Solution

Users want to know why they are 
feeling a certain way or how to 
deal with a troubling experience.

Allows users to find what aligns 
with them the most.

Onboarding will allow users to 
choose the topics that align with 
them before jumping in.
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Learn

Users don’t understand what they are feeling or 
how to deal with their current situation. They 
don’t feel like others will listen to them because 
they don’t know enough about what they are 
going through.

The learn page allows users to learn at their 
own pace through modules. This page gives 
access to overall information on a topic, how 
to cope with the topic and teaches users how 
to reach out to others. Users also have access 
to all the resources provided for the topic.

Problem

Feature

Feature

Solution

This button allows users to switch 
between their topics or add a new topic.

The resource button allows 
users to see and access all of 
the resources.
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Module screens

The information is broken up for users 
to learn about their topic. Each page 
also allows you to interact with other 
users through comments.

Allows users to comment 
and interact with each other.

Purpose

Feature
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Module comment

Module comments allow users to see that 
they are not alone in regards to how they 
are feeling or what they are facing.

Each comment page allows users to see 
others’ comments and allows a user to 
respond if they have an account. Users 
are given a question in each section to 
stimulate conversation.

Users may feel that no one else has the 
same experiences of feelings as them. 
This may make users feel even more 
isolated or misunderstood.

Problem

Solution
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Resource page

The resource page allows users to 
search and filter for any resource 
throughout the entire course for 
easy access.

Allows users to filter resources.

Allows users to bookmark 
a resource.

Problem

Feature

Feature
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Discuss page

Some users may not be ready to reach 
out to a close one or professional. 

Allows users to switch to different 
threads within the discuss page.

Tags allow users to see what type 
of thread a discussion belongs to.

The discuss page allows users 
to talk to others anonymously 
in moderated spaces.

Problem

Solution

Feature

Feature
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What’s next?

Testing assumptions Building further

This semester was used to build this 
concept. But all UX designs should be 
user-centered so I need to conduct 
usability tests to confirm my prototype 
assumptions to make changes accordingly.

Based on the feedback I receive 
from a usability test. I will continue 
to build the app and create other 
screens which I will also test.

Wrapping up
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