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01 Introduction

What is the Scioto Mile?

Located in downtown Columbus, OH, an
expansive urban park space composed of
nine different parks. The Scioto Mile runs
along the Scioto River, passing by various
city attractions and landmarks, and
offering a plethora of activities to users.

Why the Scioto Mile?

Though a treasured space by the city
of Columbus and nearby residents, the
Scioto Mile is underutilized.




02 Research

Primary Objectives Secondary Objectives

Understand the general visitor experience |dentity what makes park and public

at the Scioto Mile. spaces successful.

ldentity why the Scioto Mile is Learn about how places (cities, parks) are
underutilized and identify ways to increase marketed and promoted effectively.

use.

Done by identitying which activities

and amenities at the Scioto Mile are
most popular among visitors, and visitor
experience pain points at the Scioto Mile.



Research

Primary Research Methods

Visitor Online Survey

Developer Online Survey

Visitor Interviews

had the opportunity not only to survey
park visitors, but to also survey the

andscape architects and planners that
developed the Scioto Mile.

Secondary Research Methods

Park and city marketing and branding

analysis

Research into the city of Columbus



Secondary Research

Cities

City of Melbourne: Landor Azerbaijan: Landor Helsinki: Werklig

azerbaijan

TAKE ANOTHER LOOK

Oodi
Ode

summer hillsides
winter slopes

azerbaija

TAKE ANOTHER LODK




Secondary Research

Parks

Central Park: New York City, NY

https://www.centralpa rknyc.org/

THE CENTRAL PARK
CONSERVANCY IS
RESPONSIBLE FOR THE
CARE OF THE ENTIRE PARK.

From major restorations to ongoing maintenance, we do it all—with your help. By
supporting the nonprofit Conservancy, you are supporting Central Park and
providing New Yorkers with a clean and beautiful 843-acre backyard.

W Donate - 200% Match

Columbus

10>
STAY
ACTIVE. |

Columbus promotional

t can be difficult finding ways
to get your heart pumping
and muscles working when
the cold manths hit. Luckily,
Columbus is brimming with
chilly weather-friendly ways to
get moving so you can burn off
all that pent up energy and stay
active through the fall and winter.

TAKE A HIKE

At the crossroads of the north and south,
Greater Columbus is one of the best
places in the US. to see gorgeous fall
foliage and dramatic winter landscapes.
Expect a veritable rainbow of fall colos in
autumn, plus striking frozen waterfalls and
glistening ice-encased frees through the
winter at parks and groen space datting
tha area. To take in fall splendor, head to
Highbanks, Slate Run, Sciata Awduben
and Batelle Darby Créek melro parks,
of stroll downlown's Scioto Mile. For
breathtaking winbery soenes, check out
‘Walnut Woods and Clear Creek metro
parks, Hayden Run Falls or Inniswood

FRary Day Coflee invoives

Enown for its puffies
(sphencal egg Based
wishies populas in Hong
Kong and Macau),

e ainly ting mane
instagraen-worthy than this
concoction is the necn sign
on the shop wall

onsidoring Food & Wine
named Columbus amaong the
best food cities m America,
you're surd to find delicious
dighes wherever you go. But jor

those looking to reck wp the lkes,
Columibus has you coversd as wel
with photogensc lood guarsnesd
o pop on your feed. Share your
love of food with the world at 10
of Columbus” most instagram-
worthy restaurants

STANDARD HALL

Standard's eyn-popping
weekend bloody mary
i sl o o buikd
e branch drink of

s your dreams

STWICH SOCIAL

This new spat in Halian
Village has ke cream
sanglwiches |ike you v
reves seen belore.

material, websites, and branding

COVID-19  Meeting Planners  Tour & Reunion Planners Blog | f ¥y O

COLUMBUS EVENTS THINGSTODO RESTAURANTS  HOTELS  NEIGHBORHOODS  PLAN

PLAY

Film and Comic Book Fans, Suit Up: Marvel § IlUuminate the Night with Holiday Lights in L
Comes to COSI Columbus Columbus Veteran-owned Businesses'in

Things To Do «§ Shar

Metro Garden. BOXWOOD BISCUIT CO.

Cincinnati Parks: Cincinnati, OH

KATALINA'S

MNutella-filled parcabe
buislls. Meed we bl mongT

GAME ON Foast your eyes and camers
on scraich-made bacuts
Outdoor adventune ism't your only aption. i esiapy rind chicken

served up for bresklast and

M you'd rather stay wisrm, Columibus has
lunch in the Shart North,

https://www.cincinnatiparks.com/

planty of InGoor Activities 10 get your

pulse racing. Bring the entire family 1o
indaor adventune parks ke Play: CBUS,
Columbus FrldhouseUSA, Get Alr
Adrenaline Trampaline Park and Urban
Mir Trarnpoline and Adventure Park. Or you
can up your game af all-weather sports
Facilities ke Topgoll, Vertical Adwentures,

Mo, But we will. This cafe
ofters tive -star diner food
with o Latin twist sure o
fill v your fumimy and your
CAMErn feel

LOX BAGEL SHOP

Things To Do In Columbus

Updated Nov. 2021

Stars Indoor Sports and The Chiller. e i St ol i i ) (), Search Map Parking Blog
ATI e T i bl COLUMBUS RECREATION AND PARKS
ol SCIOTO MILE
ABOUT DOMNATE NOW NEWS PERMITS SIGN UP TALK TO US For thowe with wisr nanaing through Ereat your heart desires. ﬂ:q;"ﬂ":",q:?;';m, — o
i i, oo ool e da si EXPLORE PARKS EVENTS  CONNECT  ABOUT

K calm ard bagel on

S 2 AR T

-

ome.to

NCin

Latest News >

&

o
il

PLAN YOUR
EXPERIENCE

EVENTS

6  columbus visitor guide

way ta get in some exercise when it's

to cold to swim cutdoors. Beyond
Celumbus” indoor sparting facilities and
YMCAS whene you can obiain & day pass,
several hatels alsa affer indood SWimming
facilities for guests including Courtyard
[ Hilton Cel
Dawntown, Hampton Inn & Suites
Columbus-Downtown and Hyatt Place
Columbus/OSL.

i
:
i
g
i
i
{
DIVE IN g
i
i
F
H
i
|

HOT CHICKEN
TAKEOVER

Ths plsce Fad it 8l madd-
from- soranch fried chicken
B s, @ increditie
social erferprise providing
jobss 10 those with barmers
ti emaloyTment and meals
that will shine om your
Inatagram feed

THURMAN CAFE

Ths Thurmanator is cne
of the most famous. foods
in Columbus. Originally
created for participants

of the Amaold Sports
Fastovil, thi: burges
gaired socieem after being
featured an the Travel
Channels Man v Food,

wrperisncacolumbus.com

-~ _PARKS

VIEW OUR UPCOMING EVENTS

pocamicn nARKS ALONG DOWNTOWN COLUMBUS’ RIVERFRONT



Secondary Research

Key Takeaways

The most successful place branding
projects feature identities that are
dynamic and adaptable and have the
ability to showcase various aspects of the

place.

The most successful park/place marketing
showcases all aspects of the place.

The city of Columbus brand defines

Columbus with two key words:

open and smart
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Primary Research

Visitor Survey and Interviews
Describe the Scioto Mile area in 3 words

What is your favorite thing to do when at
the Scioto Mile parks?

What is one thing that would make the
Scioto Mile better?

What’s your favorite park (can be
anywhere), and why”?

Developer Survey
What generates the most park engagement?

Which features at the Scioto Mile do you think

attracts the most visitors?
What makes the Scioto Mile unique?

What could be improved at the Scioto Mile?

Of the parks you’ve worked on, which do you

consider the most successful park and why?

What are key strategies when 1t comes to

attracting people to park spaces?



Primary Research

Visitor Survey and Interviews

TOP 3 WORDS
1.GREEN
2.BEAUTIFUL
3.SPACE
4.URBAN, DIVERSE
NATURE NG

BEST PARK FEATURES

FAVORITE THINGS

NATURE
SIGHTSEEING

IMPROVEMENTS

NATURE (12)

ooooooo

SPACE (9)

ACTIVITIES

APPEARANCE (11) CITY (6)

B s . . . . . . . . .

UPKEEP (7) ATMOSPHERIC (5)

NATURAL  ACCESSIBLE SCENIC  PEACE URBAN

IMPRESSIONS (4) DIVERSE (3) ACTIVITIES
''''''' p ]
enjoyable

llllllll

ACTIVITIES (4) ACCESSIBILITY (2)

Nature Nature

See Look at
Scenery  water

Swings Swings Swings

Bike Bike

Sightsee

History
Features



Primary Research

Deve I o pe r s u rvey FEATURES ACTIVITIES WATER ACCESSIBILITY/NAV ~ UPKEEP FOUNTAIN FEATURES (21)

Better
h maintenence
maintenance

MOST ENGAGEMENT BEST SCIOTO FEATURES

ACCESSIBILITY/NETWORK NATURAL FEATURES PROGRAMMING  BLEND OF ACTIVITIES "UNIQUE" APPEAL SAFETY FOOD WATER .

.... ... .. . . ..- .. .. .. . . VIEWS/URBAN+NATURAL ~ EVENTS
= Tz =E EE = = EEs o
flexibility

special

events

aaaaaaaaa

EVENTS

SPATIAL

IMPROVEMENTS

SCIOTO UNIQUE

URBAN ACTIVITIES ~ FEATURES EVENTS ~ BEAUTY ~ WATER  SPACE LEARNING ~ NATURAL ~ PROGRAMMING  SAFETY UPKEEP  ACCESSIBILITY FEATURES LOCATION (CITY) events
play
spaces
nature

- .. ..

ACCESSIBILITY DEVELOPMENT "DESIGN" SPACE EVENTS
different

. . opace
em events

events

Festivals
aaaaaaa

LANDSCAPE WATER

Events,

especially
Arts Fest

BETTER
UPKEEP

°
=

ATTRACTION STRATEGIES

ACCESSIBILITY BEAUTY

£
2%
=4

and

“
e
$52%




Primary Research

Key Takeaways
What do people want?
Visitors and creators

® Visitors

Creators

history
points

built
features

interaction

want more
to DO

events/
entertain

food and
vendors

navigation
aid

parking

more
accessible [access
points

cleaner
water
engagement



Primary Research

Key Takeaways “The stage is set ..."

Visitors love the beautiful blend of urban
and park areas

Much potential in the available space

But where next?
What can users do?



Thesis Statement

Improve the visitor experience at
the city of Columbus's Scioto Mile
by making the Scioto parks more
accessible and navigable.

This is done through creating

an efficient and engaging
interactive wayfinding system that
utilizes both digital and physical
touchpoints.



03 Brand Identity

Principle Concepts

WELCOMING

The Scioto Mile is a space

REVEALING

Showcase all that the

VIBRANT

Capturing the buzz and

DYNAMIC

The parks are constantly

Scioto Mile has to offer

for anyone and everyone excitement of the city

changing, wayfinding
should change with it




Brand Identity

Design Touchpoints

Brand Wayfinding

System

Identity

Establish a clear brand to Create a wayfinding system

identity and connect the to install in the Scioto
Scioto Mile Parks, with the Mile parks to aid visitors in
potential to be expanded to navigation

all Columbus parks

Mobile
App

Create mobile app
that can be used both
independently, and in

tandem with the Scioto
Mile wayfinding system



Inspiration

Digital Inspiration

Focus on fun and adventure, pulling in
llustrative elements.

Sites:

nttps://onthegrid.city/
nttps://pitch-tents.co.uk/
nttps://gobreck.com/

Salamanca
Madrid

Aberdeen

United Kingdom

Austin
Texas, USA

Beirut

Lebanon

Recently Updated Neighborhoods

Downtown
Budapest

Caribbean Europe

Amsterdam
Netherlands

Aveiro
Portugal

Wi
FERD ﬁ ?’H
T i =

Belgrade

Serbia

Cities

Nearby Neighborhoods

Mid. East N. America

Athens

Greece

Baltimore
Maryland, USA

Germany

Oceania

S. America

Atlanta

Georgia, USA

_.L__ {::-
[l

Barcelona
Spain

Birmingham
Alabama, USA

kY

©

Cities Contributors About  Shop @

Columbus

Columbus, Ohio, USA

by Fort

‘ensike Markelv Gy Easton Town Cenlerv

CLINTONVILLE ra
EAS L4

&
€

OhioHealth Riverside.
Methodist Hospital @ J

@D
NORTH LINDEN

Is Metro The Ohio Statp
tain Bike area University.
) @omu History Center John Gler
(s) ___/Columbu
THELOHI0 STAR] @ Internatior]
Upper UNLEAS I irport

Arlington o

Marble CIiff3ay) Defense|Sup)
!dmw SHlr Center Columbj
Heights AR RiCT &)

CA S '

Franklin/Park
R S
_ bus Gurdens@ & I
e L, S S
Columbus 2@: )
3 +
Lou Berliner
Spoits Park -

{331
Keyboard shorteuts ~ Map data ©2021 Google  Terms of Use - Reoort a map error

BREGKENRIDGE

SUMMER

JUN - AUG

From the Short North Arts District to historic German Village, each
Columbus neighborhood has a story of its own. But one thing they
all have in common is a small community feel with a big city vibe. A
mix of new and institutional locations make up our ever-evolving
landscape. We're sure you'll find a spot you love in the “heart of it
all.”

@REEO®®®

Seventh Son
Brewing

Fox in the Snow

About Our Tents Packages

WELCOME T0

EXPLORE BY SEASON

Stories

Prices

Bool




Inspiration

Look and Feel Inspiration

FAPER CUT

i ‘
z T,

Exciting and vibrant, inspiring action.
Pulling inspiration from the Scioto Mile

itself, and other large urban parks.

Sailec B«

Parks:

Scioto Mile - Columbus, OH
Novel Park - Irvine, CA

Yeouido Park - Seoul, South Korea

[




Exploration
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Final

The Adventure Columbus Scioto Mile
mark is organic and flowing, reflective

of the motion of the Scioto River, the
people moving through the parks, and the
constantly moving city.

The mark is composed of nine segments,
one segment for each of the nine parks
that make up the Scioto Mile.

COLUMB

sC!



Exploration

Connecting System

Brand Columbus

1

ADVENTURE COLUMBUS

SCIOTO MILE

Park

Headline Type:

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

Scioto Mile

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

Scioto Mile

Connecting Word:

ADVENTURE COLUMBUS
VENTURE COLUMBUS
QUEST COLUMBUS
DISCOVER COLUMBUS

THRIVE COLUMBUS

Capital vs lowercase:

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

Connecting System

Brand Columbus
1

ADVENTURE COLUMBUS

SCIOTO MILE

Park

ADVENTURE COLUMBUS

Scioto Mile

ADVENTURE COLUMBUS

Scioto Mile

Body Type:

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO MILE

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

Type Format:

ADVENTURE COLUMBUS

SCIOTO MILE

ADVENTURE COLUMBUS

SCIOTO
MILE

ADVENTURE
COLUMBUS

SCIOTO
MILE

coomer: SCIOTO MILE

ADVENTURE
COLUMBUS

SCIOTO
MILE

ADVENTURE COLUMBUS

SCIOTO
MILE

SCIOTO
“coamens MILE



The name incorporates the Columbus Connecting System

brand, making the brand part of the city |
identity. This also opens potential for this
to become part of a greater Columbus
metro park system.

Brand Columbus

ADVENTURE COLUMBUS

SCIOTO MILE

Park



Typography

Headline: Gilroy ExtraBold
Body: Brandon Grotesque Regular

Both bold and clean, creating a fresh,
modern identity.

Gilroy ExtraBold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Brandon Grotesque

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY/



Color Palette

Exploration ® s séioTo
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Color Palette

A blend of natural and urban colors,
welcoming and vivid, bringing together
the imagery of the parks and the city.

153F25 SEA580 00944 8DC63F D5C52A  DDB431
216337 94165128 014868 14119863 21319742 221180 49




Signage Extensions

The individual segments of the mark
could potentially be taken apart and

incorporated into signage for each of
the nine parks.

SCIOTO

AUDUBON

BATTELLE
/" RIVERFRONT PARK

MCFERSON
COMMONS

BICENTENNIAL
PARK

GENOA
¢ PARK

NOBIH BANK
PARK

THE
PROMENADE

ALEXANDER
AEP PARK

DORRIAN
GREEN



Iconography

The icon system displays some of the
Scioto Mile’s most popular features. These
are incorporated into digital maps and
signage as destination points.




04 Mobile App

Independent Use Interaction

Use the mobile app to find any and all Use the mobile app in tandem with the

information about the Scioto Mile. Users signage at the Scioto Mile to immediately COLUMB

can access park locations and information access interactive maps and relevant SC l %,
on individual parks, activities, and information. Y/ f
features.

Login

Sign Up




Mobile App

Wireframes

Rough representation of key features and
navigation on the mobile app.

Key features:

Camera option present on all screens
View by parks

View by activities

View by events

View by parking

Welcome

Profile

Parks
Activities
Events

Pa rking

Map
(from current
location)

Camera

_9®

Pa rking
Map

Park
List

Activities
List

_9® _

Events
List

. G . G
o o o o o o
Park Park
Map Activities
. @ ®
. G . G
o o o o o o
Activity Activity
Map Info
. @ ®
. G\ . G
o o o o o o
Event Event
Map Info
@ ®




Mobile App

Look and Feel

The look and feel of the mobile app uses
the colorful, stroke-based look of the
icons while leaning more into a natural
feel over urban.

Where to today?

Events

;\’\J/j

Activities

Scooter

A

~

Fountain

North
Bank Park

Alexander
AEP Park

The
Promenade

McFerson
Commons

Battelle
Riverfront
Park




05 Wayfinding

Existing Signage

Currently, little signage exists along the
Scioto Mile. Much of it serves as markers
along walking trails, or informational
signage near event spaces. While it does
have navigational purposes, it is limited in
the information it provides.

,tE_ractive Play Hours;
19'aim. to 7:30 p.m.

No Vaping | No Smoking
Tobacco Free Zone

No running
No pets in the fountain

Children under 8 years old must be
supervised by an adult

Children not potty trained must wear
swim diapers

For everyone’s safety, please keep all
toys outside of the fountain area.

No bikes, strollers, skates, segways, or
skateboards allowed

Stay out of the water if you are sick or
have had diarrhea in the last two weeks

Diapers may only be changed in the
restrooms

For your safety, visitors must comply
with staff directives.

Scioto Traj|

Scioto Audubon

0 0.75 miles

Berliner Park

Q@ 25mies




Signage

Park Maps

Park maps featured throughout the

nine parks give visitors a sense of place
and help them navigate the Scioto Mile.
Maps feature either the individual parks
or the full Scioto Mile with all nine parks
denoted.

THE
PROMENADE

AN

4

sesro: THE
PROMENADE =




Signage -
PROMENADE = B

The Promenade 9

AN

Park Maps

Park maps can be scanned and become
an interactive map on the mobile app.
On the interactive map users can get
directions to desired activity points and

parks.




Signage

Activity Directions

Signage throughout the Scioto Mile

indicates various popular activity and
amenity locations.




Signage

The Promenade 9 The Promenade 9

Activity Directions

Activity signs can be scanned to pull up 5::_% Z‘:‘:::'r:::iuc:s

maps directing users to the speciﬁed
activity, or pull up information about the

specified activity. | Play hours: 10 am - 7:30 pm

No smoking/Vaping

No running

Ne) pets in fountains

Children under 8 years old

must be supervised by an




Signage

;\’\\?}
The Promenade 9

Safety Points

Promenade Park
Safety

Safety signs throughout the parks can
be scanned to pull up safety information
relevant to the park spaces and nearby

activities. * Sun sets at 5:07 pm

See weekly forecast

* Do not climb river rocks

* Watch for passing vehicles

on Civic Center Dr
See 'nﬁgﬂ". traffic hours >




06 Reflection

Where to next?

This presentation provides an overview of
the ideas behind the Adventure Columbus
Scioto Mile interactive wayfinding system
and identity, but there is much yet to be
explored.

Traveling onward, I'd like to delve
specifically into how the signage will be
integrated into the parks, and completely
work through the functions of the mobile

app

Future endeavors
Fully map out and construct mobile app

Determine where and how signage will be
incorporated Into the parks

Determine materials used for signage

Incorporate Adventure Columbus
Scioto Mile into the existing Experience
Columbus Platform

Explore how Adventure Columbus can
be expanded to full Columbus metro park
system



Thank You
N




