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thesis statement

touch points

project goals

Creating a brand to be a resource 
for all women in need to get free, 
accessible, care packages of
basic necessities.



research



interview 1 interview 2

overall insights
- Put love and care into everything you do
- There are constant needs for supplies and support everywhere
- You must be receptive and patient with your audiences in need
- The importance of community and understanding each other’s need
- The biggest focus throughout should be on the audience 
- Focus on language // Trust, support, community



supplies in need period poverty



other organizations

note about using inclusive language:



personas

stakeholder map

pain points

user journey map



design
concepts



(french) flower

[noun] ‘fleur’
[verb] ‘fleurir’

// petals in cohesion to make a 
whole beauty

FLEUR
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Between these two concepts I came 
up with, it was clear that concept 1 
was the best choice. It adheared to 
what I gained from my research while 
also fitting what I wanted to brand to
convey.



brand identity +
applications1



Women and people in need are not 
supplied at all times with products 
for their daily lives. This brand serves 
as an instrument to supply various 
institutions with care packages of 
those products. Fleur is meant to 
promote community, collaboration, 
and a breaking stigma of asking for 
help in times of need.

Fleur’s brand essence

Inclusive
Empowering
Non-Patronizing
Genuine

tone of voice

Understanding
Communal
Inclusive
Approachable
Bold

brand personality

Warm photography with inclusive models
Modern and clean
Discreet/Not using the expected colors
Flower icon used throughout

visual language



FLEUR

FLEUR
F F

FLEUR
FLEUR

F F
F FFLEUR

FLEUR

main logo secondary logo



*can use

*can’t use



graphic elements

Owners XWide Black

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV
WXYZ   1234567890

main typeface

secondary typeface



iconography system



social media





stationary + 
signage



packaging + 
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initial ideation

After many sketches and ideas, I decided to combine the 
best parts of each of those sketches for the final product. I 
wanted to focus on making the deliverable more than just a 
package. I intended to make something that is personal to 
the user while being discreet and useful.



final package design



There is also secondary, 
reusable packaging so the 
user doesn’t need to get a 
new bag every time. Along 
with stickers to specify 
what bag has what.

3D render



explanation
video3



For this explanation video, I wanted to combine the depth of
showing the brand while making it feel like a call-to-action. These 
are some of the frames from my final video along with their
individual descriptions. The whole mood of the video is personal 
but professional while there is a lofi beat in the background that 
reflects the rising action.

The video first opens to various 
women to explain how this is a 
universal need. It establishes who 
the audience is before continuing. 
Using a second person narrative.

This is the final frame to wrap 
up the introduction that shows 
flashes of photos. Everything is in 
black and white until this frame. 
It is meant to give relief to the 
audience before explaining what 
the solution is.

This is the first time we see the 
brand, the brand name, and what 
they entail. It’s showing the first 
thing Fleur wants to be known 
for: genuine, non-patronizing care 
for its audiences.

This frame is an animated screen 
in which the brand is broken 
down; the essence, the definition 
of the name, and who the brand 
is for.

The explanation is taken further 
in showing what packages that 
Fleur supplies. It’s accompanied 
with symbols from my
iconography system.

This part of the video implements 
stop motion to what types of 
things that would go into a
package. It’s the last frame that 
wraps up the details of the brand.

This is where the video goes onto explain the brand, what they make, and what goes into those 
made packages. This is in hopes to give context to the audiences before explaining the process.



The outro of the video begins by 
empowering the viewer in their 
value. This is to reaffirm what 
Fleur stands for as a brand.

This frame is highlighted to
further emphasize what Fleur is: 
when we are supporting each 
other, we can make something 
beautiful. Just like petals to
create a whole flower.

The last part of the video calls to 
secondary/tertiary stakeholders 
by calling for connection with 
Fleur. It’s also followed by how 
they can get connected as well.

This is a quick looks of what 
would be Fleur volunteers. Their 
mood is to show that “they got 
this”. It is to comfort and ensure 
the audiences of this process.

This is a frame of what a Fleur 
station would look like. It’s not a 
fully designed space so the
viewer can focus on the text 
being presented. While giving 
an explanation to the process, 
it’s still validating the audience’s 
struggles.

This video uses inclusive models and warm tones that clearly
reflects Fleur as a brand. It doesn’t show every touchpoint to not 
muddy the message. The main focus is what the brand is trying to 
accomplish instead of throwing in time fillers. The process of
making this video was just writing and creating as time went. I 
wanted the narrative to naturally write itself.

These frames look at what the actual packaging looks like and how it caters to the user’s needs. It 
prepares the video to show the rest of the process by showing its validity. It also implements some 

more stop motion to continue that visual element used in the video.

These next frames lead the video into what the process of receiving the package would look like. 
It’s meant to clarify the viewers to the reality of the brand.



She was a co-founder of the first 
domestic abuse shelter in Pickaway 
County of Ohio, Haven House. She 
believed in the collaboration of
women and what we can accomplish 
when we support each other.

for my late grandmother, 
Doris Yamarick

In an article from the Circleville Herald,
“Yamarick was well known in Circleville as a 
community volunteer and a fierce advocate 
for women and the causes that she believed 
in. One of her greatest achievements was 
the creation of Pickaway County’s first
women’s shelter”…

”We hope to make her proud of the
inspiration she has given for women
supporting women.”




